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Safe Harbor

This presentation is for informational purposes only and is not an offer to sell securities or a solicitation of an offer to buy any securities and may not be relied upon in connection 
with the purchase or sale of any security. Sales and offers to sell iPower, Inc. (the “Company”) securities will only be made in accordance with the Securities Act of 1933, as 
amended, and applicable Securities and Exchange Commission (“SEC”) regulations, including the written prospectus requirements.

This presentation is proprietary and is intended solely for the information of the persons to whom it is presented. It may not be retained, reproduced or distributed, in whole or in 
part, by any means (including electronic) without the prior written consent of the Company.

This presentation may contain "forward-looking statements" within the meaning of Section 27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934. 
All statements, other than statements of historical fact, in this release that address activities, events or developments which we expect will or may occur in the future are forward-
looking statements, including statements regarding the intent, belief or current expectations of the Company and members of our management team. Such forward-looking 
statements are not guarantees of future performance and involve known and unknown risks and uncertainties. These risk and uncertainties include, without limitation, the timely 
availability and acceptance of new products, product mix, market conditions, as well as factors that affect the industry in general and other factors. The forward-looking statements 
contained herein are also subject generally to other risks and uncertainties that are described from time to time in our filings with the SEC, including our Annual Report on Form 10-
K. Actual results may differ materially from those contemplated by the forward-looking statements. We undertake no obligation to update our forward-looking statements to reflect 
future events or circumstances.
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Company Overview
iPower Inc. is a tech and data-driven online retailer, as well as a provider of value-added ecommerce 
services for third-party products and brands

• Data and Technology Driven Culture. Founded by two software engineers, management has
approached ecommerce with a data first mindset, utilizing in-house technology throughout 
the business to streamline operations and spark innovation

• Experienced Ecommerce Capabilities. iPower offers thousands of stock keeping units from its 
in-house brands through its deep network of sales channels

• Sophisticated Fulfillment. iPower utilizes its own fulfillment centers located on the west
coast. The Company has the capacity within its fulfillment operations to address significant
increases in order volume

• Accelerating Growth in SuperSuite Supply Chain Business. Providing value chain services 
(sourcing, logistics, merchandising, channel sales, etc.) represents a lucrative new business 
for iPower

• Strong Supplier Relationships. Management has built strong relationships with its key 
suppliers over its 14+ year history and maintains a diversified supplier network

• Attractive Financial Profile. In FY 2024, the Company generated approximately $86 million in 
revenue with 46% gross margin and more than $6 million of cash flow from operations

Key Milestones / Recent Highlights:

• IPO in May 2021

• Asset-light business model 

• Recently renewed its $15M secured revolving 
credit facility with JPMorgan Chase with an 
accordion feature to increase the facility size 
up to $40M

• Leading gross margin profile of peer group 
driven by large and growing in-house brand 
sales

• High-quality channel partners like Amazon, 
Walmart, TikTok Shop and Temu

• Reduced debt obligations by nearly $3M in 
fiscal Q1 2025

Rancho 

Cucamonga, CA
Headquarters

100+
Suppliers

Broad

Coverage
in North America & Europe
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•Home
•Garden

•Outdoor

iPOWER at a Glance

Strong Online Presence

The Company is a leading home and garden 
supplier and retailer on Amazon, which is the 
most important online channel in the category

Invited to the Walmart platform in 2019, 
growing well in-excess of corporate average 
since launch

iPower’s first channel partner, have developed 
a strong position on eBay and will maintain its
position on the platform

Major Product Categories

•Pet
•Wellbeing

•Electronics
Established a strong brand presence on TikTok 
Shop, where iPower is an approved seller for 
both short-form videos and live shopping

iPower launched sales on Temu in April 2024 
and has seen promising early results in the 
kitchen and pet categories
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• iPower has a deep portfolio of 
offerings available under the brands
iPower, Simple Deluxe, Flourish, 
YSSOA,  iFarm, ScratchMe and Fluffy 
Dream

• Brand building execution has 
allowed the Company to offer its 
expertise to third party brands

• In-house brands have grown from 
less than 40% of iPower’s revenue in 
2019 to over 95% today1

Strength Of Our Brands

1. For fiscal quarter ended September 30, 2024
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Fiscal year ended June 30, 2024

45%+

39.1%

45.6%

FY 2023 FY 2024

$88.9 
$86.1 

FY 2023 FY 2024

$34.8 
$39.3 

FY 2023 FY 2024

Net IncomeTotal Revenue Gross MarginGross Profit

In-House Brands 
Gross Margin

In-House Brands 
Revenue Mix

13% 
Growth

~90%

…

FY 2023 FY 2024

$(12.0)

$(1.5)

FY’24 Cash Flow From 
Operations$6.2M

650
bps



$(1.3)

FQ1 2024 FQ1 2025

44.4%

44.7%

FQ1 2024 FQ1 2025

$26.5 

$19.0 

FQ1 2024 FQ1 2025

$11.8 

$8.5 

FQ1 2024 FQ1 2025
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Net IncomeTotal Revenue Gross MarginGross Profit

Fiscal Q1 2025 Highlights:

• Optimization initiatives drove gross 
margin expansion during the 
quarter

• Continued to build momentum in 
iPower’s SuperSuite business, 
integrating critical elements across 
logistics, technology, and 
marketing to elevate its service 
offering

• As of September 30, 2024, total 
debt was reduced by 45% to $3.5 
million compared to $6.3 million as 
of June 30, 2024

Select financial information
Fiscal quarter ended September 30, 2024

$(2.0)

30 
bps
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8iPower’s SuperSuite Supply Chain Business

A suite of service offerings for product companies and brands looking to expand their 
omnichannel presence, enabling them to accelerate their sales growth and brand recognition

Established 
Online/Retail Sales 

Channels

Network of 
Fulfillment Centers 

and Proprietary ERP 
Software

Superior Logistics, 
Marketing, and 
Merchandising 

Capabilities

SaaS Platform for 
Partner 

Management and 
Access to Extensive 

Market Data
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9iPower’s SuperSuite Supply Chain Business

How iPower attracts Partners

Cross-selling of Partnership Services

• By integrating services across iPower’s partner network, the Company 
creates opportunities to cross-sell solutions, increasing value for both 
partners and iPower

• This enables partners to utilize complementary services, enhancing 
their operational capabilities while driving growth for iPower through 
additional revenue streams

Channel Expansion

• Established: Amazon, Wayfair, and eBay, where iPower has a proven 
sales track record and established operational processes

• Steady State: TikTok is an increasingly stable platform, offering partners 
access to social commerce and a younger demographic

• Emerging: Temu, a rapidly growing marketplace, provides new 
opportunities for brand exposure and sales expansion

• Newest Channel: Ali Express, recently onboarded, opens iPower’s 
partners to a vast international market with promising potential

Access to iPower’s Robust Infrastructure through its 
SuperSuite Supplier Portal

• SaaS platform that enables partners to efficiently manage their product 
listings, merchandising, and logistics operations across multiple sales 
channels from one unified platform

• Partners can leverage iPower's market and product analytics to 
optimize their sales strategies, refine product offerings, and improve 
operational efficiencies, driving better overall outcomes

Supplier Network Access

• Recent expansion into Vietnam offers:

• Lower Cost Production: Enables iPower to reduce in-house 
production costs, enhancing its competitive pricing while 
maintaining quality

• New Manufacturing Capacity: SuperSuite partners can access 
additional manufacturing resources in Vietnam, supporting their 
capacity needs and growth ambitions while offering cost-effective 
solutions. This also diversifies the supply chain, enhancing reliability 
and scalability for partners
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10iPower’s SuperSuite Supply Chain Business

Partner Brands

Ideal partners have products that are:

• Well positioned for ecommerce

• Participate in fragmented markets

• Have little “obvious” market differentiation

• Expanded U.S. Market Access: Zyla by Ant International’s clients gain 
access to iPower’s sales channels, enabling them expand into major U.S. 
online marketplaces

• Financial Services Integration: Partnership is the first step toward offering 
integrated supply chain financial services through iPower’s SuperSuite 
platform

• New Business Opportunities: iPower gains access to a network of 
businesses seeking to enter the U.S. ecommerce market, attracting 
potential new supply chain partners

• Strategic Growth: Enhances iPower’s ability to drive growth for supply 
chain partners by integrating financial and logistics services under one 
platform

• Competitive Advantage: Collaboration strengthens iPower’s SuperSuite 
offering, positioning the Company as a more attractive partner for global 
businesses

an Ant International Company

Attracting Partners through Supply Chain relationships
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11iPower’s SuperSuite Supply Chain Business

Access to established sales channels
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12iPower’s SuperSuite Supply Chain Business

•Diverse Carrier Network: Leverage partnerships 

with leading carriers such as UPS, FedEx, Amazon, 

USPS, and regional logistics providers to offer 

reliable and flexible shipping solutions across 

various markets.

•Cost Efficiency: Optimize shipping costs through 

volume discounts and strategic partnerships, 

passing savings on to partners while maintaining 

competitive delivery rates.

•Faster Delivery Times: Provide expedited and 

standard shipping options tailored to meet 

customer demands, ensuring quick delivery 

without compromising quality.

•Expanded Reach: Enable partners to access a 

broader geographic footprint, including hard-to-

reach regions, through iPower’s comprehensive 

logistics network.

•Enhanced Customer Satisfaction: Offer tracking 

and real-time updates powered by industry-

leading carriers, improving transparency and trust 

with end customers.

•Scalability for Partners: Support business growth 

with scalable shipping solutions that adapt to 

seasonal fluctuations and expanding order 

volumes.

Optimized Shipping Solutions for SuperSuite Partners
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Product Development

• iPower’s algorithms monitor sales and 
keyword volumes for top listings in its
product categories

• Once identified, new opportunities
are tested to meet specific sales 
volume and margin requirements

Pricing

• Developed proprietary pricing tools and
formulas, which have been refined over 
management’s 10-year data collection
period

• Custom solutions price iPower products 
against the market while still meeting
margin and volume requirements

Inventory Planning

• Internal software verifies mature SKUs
are in-stock, measuring PO size, 
manufacturer’s reserve requirement,
and 3P product stocking

• Anticipates ordering for new SKUs
with projected and balanced
inventory planning

• Advanced inventory planning
capabilities have led to more
predictable cash flow

Operational Support

• In-house tools and models support
operations across the business

• The Company monitors the 
performance of various segment
teams with internally generated KPIs, 
which are updated daily to ensure 
adherence

• iPower collects and utilizes data for 
sales analytics, fulfillment operation
monitoring, and RMA monitoring

1413iPower’s SuperSuite Supply Chain Business

Data advantage for SuperSuite partners
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14Growth opportunities

Multiple growth opportunities

Expansion of SuperSuite Supply Chain Business

• Service Offering Expansion: Continued growth in supply chain services, 
including sourcing, logistics, and merchandising for third-party brands

• Increasing Revenue Contribution: SuperSuite is contributing ~10% of total 
revenue, with several opportunities for further acceleration

• Partner Network Growth: Current partners benefit from extensive sales 
channels and robust infrastructure, with potential to onboard additional brands

• Global Manufacturing Network: Recent Vietnam expansion provides lower-cost 
production and new manufacturing capacity for both iPower and its partner 
brands

New Channel Opportunities

• Established Channels: Proven success with Amazon, Wayfair, and eBay ensures 
a strong foundation for continued growth

• Social Commerce: Stable presence on TikTok Shop, tapping into a younger 
demographic and social-driven sales

• Emerging and New Channels:
o Temu: Rapid growth with promising results in key product categories like 

kitchen and pet
o Ali Express: Newly onboarded, opening iPower and its partners to a vast 

global audience, enhancing international market exposure

Product Development & Acquisitions

• Organic Product Expansion: Utilizing data and analytics to identify high-demand 
products and develop in-house SKUs to meet market needs

• Strategic Acquisitions: Potential to acquire complementary product lines and 
brands, accelerating scale and expanding iPower’s comprehensive product 
portfolio

• Diversification: Expanding into adjacent product categories with high purchase 
frequency to capitalize on evolving consumer preferences
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15Growth opportunities cont.

Early Momentum in Newly Onboarded Channels

• TikTok Shop empowers brands and 
creators to connect with highly-engaged 
customers utilizing Artificial Intelligence 
to market and sell their products to over 
150 million users across the United 
States

• Per Bloomberg, TikTok Shop is expected 
to hit $20 billion in gross merchandise 
value by end of 2023, a 4x increase from 
the prior year

• Temu is an innovative online 
marketplace that connects 
consumers with affordable, quality 
products through advanced 
algorithms and streamlined supply 
chain networks

• Per Statista, Temu has ~167 million 
monthly active users worldwide and 
is projected to reach $54 billion in 
annual sales in 2024, reflecting its 
rapid growth and rising popularity 
among global shoppers

• AliExpress is a global ecommerce 
platform that connects millions of 
buyers with international sellers, 
offering a vast selection of products at 
competitive prices through a seamless 
online experience

• According to Statista, AliExpress is 
projected to exceed $50 billion in gross 
merchandise value in 2024, solidifying 
its position as a leading cross-border 
ecommerce marketplace worldwide
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Company Contact:
Kevin Vassily
Chief Financial Officer
8798 9th Street
Rancho Cucamonga, CA 91730

Investor Contact:
Sean Mansouri, CFA or Aaron D’Souza
Elevate IR
720-330-2829
IPW@elevate-ir.com
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• The Company services customers around the 
globe with a fully developed distribution network
that includes three distribution centers in
California, which combine for 200,000 sq. ft.

• iPower manages a diverse supply chain with over
100 suppliers

• The Company maintains strong, long-term supplier
relationships, providing iPower with: pricing
volatility mitigation, lower supply chain 
interruption, production forecasting flexibility,
upstream supply chain transparency, lower
compliance risk, and more

Supply chain

& logistics

~100 China
Suppliers

~20 United States 
Suppliers

3 Los Angeles, CA  
Distribution Centers
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18Best sellers

Best selling products

Simple Deluxe 20 Inch High 
Velocity 3 Speed Industrial 
Wall-Mount Fan

YSSOA Heavy Duty 5-
Shelf Shelving Unit

Amazon's Choice Amazon's Choice

December 2024 |  Nasdaq: IPW
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5,884 sold 2,192 watchers

Website Marketing
• Designed as an information portal as well as an ecommerce store, the website provides customers with 

blogs and other relevant content curated by its knowledgeable staff

• iPower’s ecommerce websites offer customers flash deals, best recommendations and clearance sale 
items to motivate purchases

• Driving site traffic with social media and email list marketing, and the addition of auto-ship functionality 
represent opportunities to supplement the current website strategy

Earned PR


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6: Financial information
	Slide 7: Financial information
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16: Thank you
	Slide 17: Supply chain & logistics
	Slide 18
	Slide 19: Digital marketing strategy

